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The Using Benchmarking techniques in brand development of
agriculture and tourism destination in Nakhon Pathom province
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Abstract

The aim of this research were to study tourist behavior of buying in
agricultural product and tourism destination of Nakhon Pathom province and to
benchmark the five favorite brands of agricultural product and tourism destination
of Nakhon pathom province compare with competitors. The results indicated
that the five favorite brands of agricultural product of Nakhon Pathom province
were pamelo, sticky rice in bamboo, pork, coconut jelly and processed pork.
The five favorite brands of tourism destination were Pra Pathom Chedi,Wat Rai
khing, Rose garden, Don wai riverside market and Snam Chan Palace. The

benchmarking found that agricultural product that had competitive advantages
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was the pamelo and tourism destination that had competitive advantages were

Wat Rai khing, Rose garden and Don wai riverside market.
Keywords: Benchmarking, Brand, Agricultural Product, Tourism Destination
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